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Pied Piper helps track dealerships’

Internet results Dealer
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Mystery shoppers are nothing new, but e O B ' I

Internet mystery shoppers are.
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Fran O*Hagan: "Every
dealer would rather have
great salespeople and a
crappy showroom
instead of crappy
salespeople and a great

That's part of the expansion plan for
Fran O'Hagan as CEO of Fied Fiper,
which tracks not whether customers
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enjoyed their shopping experience but
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"Every dealer would rather have great

salespeople and a crappy showroom =dpeLinkedl]. "Eo
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instead of crappy salespeople and a

great showroom," O'Hagan said. "We're applying our in-person shopping process LATEST JOB LISTING

to the Internet.”
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The final Internet sales performance data are still being culled. One trend Sarasota, FL, United States
emerging is that luxury brands perform better than mass-market brands with
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mystery shoppers, basically because of their coddling sales process. That said,
80 percent of one luxury brand's dealer body, which O'Hagan declined to name,

has received a grade of "D" or "F" in responding to Internet leads.
AUTOMOTIVE TRAINING SOLUTIONS SALES EXEC
Ardent Learning

"A dealer can tell if his salesmen are ignoring walk-in customers,” O'Hagan said.
Unknown, MA, United States

"But he has no idea if they aren't responding to Internet queries "
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